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invited to 

Join our 

campaign 

for a 

million 

more  

smiles! 

Detailed Case Statement 



 

 Gertrude Salzer Gordon’s 

heirs include over 1 million 

people who have learned 

and played together at 

the Children’s Museum   

of La Crosse since it 

opened in 1999. 

She learned from her grandfather John Salzer, 

who started one of the country’s largest mail order 

seed companies in 1868, that when one generation 

plants the trees, another gets the shade.  

Gert delighted in sowing the seeds of opportunity 

for a variety of organizations and initiatives that 

involved art, music and education. She invested 

early in the idea of a positive place for children to 

learn while they play, and she proudly and 

excitedly followed the progress of the Museum’s 

creation during her final year of life.  

Gertrude Salzer Gordon passed away in 1998,   

but she has been nurturing the hearts, minds      

and bodies of Museum visitors ever since. 
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Dear Friends: 

What are your fondest childhood memories?  If yours are like mine, they include active 

fun with friends and family, playing house or store, and exploring our neighborhood. With 

plenty of free time, no cell phone and very little screen time, we created our own 

entertainment.  In school, we played outside during recess and gym class regardless of the 

weather. Most evenings, we shared dinner around the table with our families.   

Times have changed. Families are busier than ever, most moms and dads work outside the home, and parents aren’t as 

comfortable as ours were letting their children explore neighborhoods unsupervised. Precious free time is often spent with 

technology or in structured activities. This isn’t all bad, but it is concerning child development experts who know that 

early and frequent involvement in unstructured play is integral to a child’s developing brain and future academic and 

social success.  

One place that celebrates play every day is the Gertrude Salzer Gordon Children’s Museum of La Crosse, named in honor 

of a woman who understood the power of play and philanthropy.  She, along with the Charles and Marjorie Collins family 

and many of you, enthusiastically invested in something new 20 years ago that is now an educational, cultural and 

inspirational jewel of downtown La Crosse and western Wisconsin.  

Since opening in February of 1999, the Children’s Museum has welcomed over 1 million visitors...WOW!  

Seeing how many people the Museum touches is impressive! As a donor and volunteer, I am also impressed with the fact 

that the Children’s Museum is largely self-supporting, earning over 75% of its operating budget each year.  With a small, 

dedicated and passionate staff and help from generous volunteers and other supporters, this healthy organization serves 

our region’s children and families without repeatedly asking for your help.  

I am honored to join Adam Binsfeld to lead this special fundraising campaign in celebration of the exciting milestone of 

the millionth visitor and preparation for the next million. Our goal is to raise $2,000,000 by mid-2017 and make building 

improvements and exhibit upgrades and additions over the next two years. Please help us celebrate the impact the 

Children’s Museum of La Crosse has on our community and prepare for a bright future...let’s PLAY it Forward! 

Your support of this campaign will enable capital improvements to the Museum building, new and refurbished exhibits, 

and an expanded endowment fund to support access for all, regardless of income.  

Will you “PLAY it Forward” with a generous gift?  

 

Playfully yours,  

 

  
Judith A. Bouffleur 

 

P.S. -  I am so proud to be a lifelong member of a community that is full of the most kind-hearted people ever. 

Your generosity inspires me every day, and I thank you for all you do.      
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With your help, our “PLAY it Forward” campaign will mean more 

 Family Fun, 

 Learning & Laughter, 

 Silly Smart Smiles, and 

 Magical Memories   
for the next million visitors!  

Our Mission 
We help the young and the young at heart learn, 

connect and grow through interactive play. 
 

It all started with a dream by Executive Director, Anne Snow.  After moving to La Crosse 

in December of 1994, she and her family missed the children’s museum they had frequented 

in New Orleans. Anne and the “founding ladies” who formed the very first Board of 

Directors, learned as much as they could about children’s museums, spread their enthusiasm 

among a group of interested volunteers, and began raising friends and funds. 

The Charles and Marjorie Collins family gave the museum a home by donating the former Leath Furniture building in 

downtown La Crosse. It was the perfect space, wide open, with a big staircase and plenty of room for exhibits on every 

floor. The museum was a dream, and the gift of the building was a dream come true!  Many children’s museums spend 

five or more years trying to find a permanent home.  We were very fortunate to have ours donated just one month after 

publicly announcing the plan for a children’s museum in La Crosse. 

The excitement continued over the next two years with several very generous gifts totaling over $2.6 million from more 

generous people (maybe you were one of them ♥). The dream of a children’s museum in La Crosse soon became a reality, 

one that has touched over one million people. That’s special.   

With your help, it will be special for the next million visitors too! 

Key Messages/Values: 

Celebrate Play Every Day. Play is how children learn who they are and how the world works, how to solve 

problems, and how to express feelings.  The value and power of play are incorporated into every aspect of the 

Children’s Museum. 

Make Meaningful Memories. The Children’s Museum is a place away from work and household distractions 

where adults and children can share quality time and experience the luxury of becoming lost in the moment. 

Be Active. The Children’s Museum recognizes the importance of healthy living for children and adults, as well as 

the value of life-long learning through interactive experiences. 

Dream Big. The Children’s Museum is committed to supporting parents, teachers and other caring adults to 

nurture creativity and personal development for children. We are also always looking for ways to be the best we 

can be for our customers and community. 

Do Your Best, Always. Integrity - fiscal responsibility, programming excellence, customer service, employment 

experience - is core to the Children’s Museum’s mission. 

Share. The Children’s Museum strives to welcome all people and partners, to play and learn, communicate 

and collaborate, lead and listen, plan and provide. 



 

 

In 1996, when founder and Executive Director Anne Snow told her parents about 

her dream of opening a Children’s Museum, they gave her great advice. Anne’s 

mother said to always “sit up straight and smile.”  Her father told her to learn as 

much as she could about the industry and to find good people to help. Anne paid 

her own way to join the Association of Children’s Museums and attended a 

conference in St. Paul.  She combined her newfound knowledge with a constant 

smile (and an attempt at good posture) as she spread her enthusiasm throughout the 

community and found many good people willing to help. 
 

Anne’s proud siblings supported from afar with donations and encouragement.  

Even her two young daughters got involved - riding on parade floats, licking envelopes, and accompanying 

Anne to meetings with local organizations that wanted to learn more about what a children’s museum could 

offer our region. Now this area is Anne’s home and Museum staff, volunteers and donors are like family. 
 

Family is and always will be the core of the Museum.  We’re grateful for Anne’s. And yours! 
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Children’s Museums are places where families connect in meaningful ways.   
Parents want the best for their children, but between work and home demands and packed school and extra-curricular 

schedules, “quality time” can be hard to come by. A family outing to a Children’s Museum can be a precious 

opportunity to spend time together having fun. 
 

Play is the natural way for children to explore, learn and build skills.  
Years of research have made clear the connection between healthy, early childhood play experiences and verbal and 

mathematical literacy, organizational and interpersonal skills, school readiness and the desire to learn, and more. 
 
 
 
 

“Play is a cherished part of childhood that offers important developmental 
benefits...Multiple forces are interacting to reduce many children’s ability to 
reap the benefits of play. It remains imperative that play be included along 
with academic and social-enrichment opportunities and that safe 
environments be made available to all children.”  

- Kenneth R. Ginsburg MD, MSEd  

American Academy of Pediatrics  



 

 
“Why We Need Children's Museums” 

 

Psychology Today, Feb 19, 2016  
By Richard Rende, PhD 

Kids don't get enough opportunities for hands-on, unsupervised free play. When my daughter was a toddler, we’d always 

seek out a children’s museum when we were traveling. Back then, children’s museums seemed to me to be something of a 

luxury, essentially a destination if you had a young kid. Now, I would argue that they are a necessity. 

Why? Kids don't get nearly enough opportunities for hands-on, unsupervised exploratory play. Children’s 

museums not only provide that, but they also serve as a lesson for what we need to bring back to childhood, and 

what we need to limit. 

It’s worrisome when kids spend so much time using technology that they aren’t doing what kids are supposed to do in 

their early years of life. Explore their environment. Manipulate things. Develop the skills that we know support brain 

development and directly promote essential hands-on learning. 

Of course technology is not the only culprit. Young kids have plenty of opportunities to do interesting things these days.  

The thing is, though, that these opportunities are often scheduled and structured. Some organized activities are fine, 

especially if they are fun. But like technology, the problem becomes a lack of balance. 

The safety issue always comes up – we all know kids don’t go outside and don’t 

explore the neighborhood like we did when we were growing up. The drive for 

promoting precocious “academic” development which leads to formal curriculum at 

younger and younger ages is also a prominent theme ... 

So, where can we find what’s missing in the modern life of the young 

child?  Go to a children’s museum. 

You will notice that kids are very engaged 

in what they are doing. As in immersed... 

This is achieved without adult instruction 

and supervision. You don’t need to “make” 

a kid do something they are wired to do, 

but you can squelch those instincts with 

too much structure and critique. 

Therein is the genius of the children’s 

museum. There is intentional design to 

permit spontaneous behavior that defines 

how children should spend their time. 

A children’s museum is a fun place for a 

kid, and it also provides an environment where kids can do all the things they 

need to do to develop foundations for academic and personal success… 

Richard Rende is the founder and director of Social Behavioral Research Applications and co-author 

of Raising Can-Do Kids: Giving Children the Tools to Thrive in a Fast-Changing World 

 

Want to read the entire article?  

Find the link on the About Us page of our website, funmuseum.org   
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“As a pediatrician and a 

grandparent, I appreciate 

the fact that children get 

to take the lead at the 

Museum. They are off the 

couch and off the 

computer, joyfully 

experiencing healthy,  

age-appropriate, 

unstructured play - no 

instructions required.” 
- Richard H. Strauss, MD 

https://www.psychologytoday.com/
https://www.psychologytoday.com/basics/child-development
https://www.psychologytoday.com/basics/neuroscience
http://www.funmuseum.org/content/s/about-us


 

 

Children who participate in early childhood programs are less likely to need public services as adults. This leads to 

significant overall tax savings to taxpayers.   
 

Investments in early childhood have been shown to have a 
return on investment of $8 to $16 for every $1 spent. 

 
The Children’s Museum of La Crosse encourages unstructured play by providing a safe and 
supportive place for it. The interactive exhibits and programming offer affordable, 
valuable, enjoyable and memorable experiences that bring generations together.  

 
 
 
Did you know? 
 

Wisconsin has 10 children’s museums...one of the  highest per capita in the U.S! 
 

Instead of competing, the Wisconsin children’s museums work together, meeting annually, communicating 

joint messages with legislators and other decision makers, and sharing ideas on an ongoing basis about how to 

best help our children and families. 

 

Our country is experiencing a play deficit. 
 The average child’s free time has been reduced by 15% to 25% in the past generation. 

 25% of the average child’s free time is spent in front of a television or other screen. 

 Children aged 3 to 12 spend 29 hours per week in school, eight more than in 1981. 

 The average amount of homework for America’s youngest children has tripled since 1981. 

 Half of all parents from a recent poll say they end most days feeling that they spent less time than 

they wanted to with their children. 
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“Play is often talked about as if it were a relief from serious 

learning. But for children play is serious learning. Play is really 

the work of childhood.” 
Fred Rogers 

Promoting Play is a Smart Investment 



 

 

 Members 

 Reg.Price 

 Discount 

 School 

 Party 

 Free 

 Program 

6%
 

2%
 

21% 

18% 

40% 

8% 

5% 

After a very busy first year, the Museum’s annual 

attendance settled to between 40,000 and 50,000 visitors 

per year, just as we had predicted based on industry 

research.   

 

When we hosted the Grossology traveling exhibit as part 

of our 10th anniversary in 2009, attendance increased 

significantly and has remained at or near 70,000 visitors 

per year ever since. 

 

Research shows that attendance almost always is boosted 

after a capital campaign, so we hope to reach or exceed 

80,000 visitors by our 20th anniversary in 2019. 
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Most visitors travel from a 75-mile 
radius of La Crosse. Guest book 
entries identify visitors from 44 
states and 21 countries! 

Geographic Audience 
Visitation by City and State 
 

Wisconsin 

La Crosse  40% 

Onalaska  15% 

Holmen    9% 

Other WI  19% 
 

Minnesota 

La Crescent    5% 

Winona   4% 

Other MN     6% 
 

Other   2% 
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Most Museum visits are by members and walkup visitors.  

Over 20% of non-member visitors, including all military families, 

receive free or discounted admission and memberships.  

Approximately 18% of our annual visitation is from group field 

trips. This admission is also discounted from our regular 

admission fee, at $5 per student with free adult chaperones. 

Grants allow us to discount some even more! 

Our goal is to give every kindergarten child in our region their 

first field trip visit free, an offer that is currently in place in La 

Crosse, Holmen and Sparta. Sponsorship opportunities are 

available for this purpose. 

Approximations based on 

member data and a short-term 

zip code study of walkup visitors. 

“Outstanding job—Thanks for making learning outside of the 
classroom as fun and educational as it is inside the classroom!” 

- Nancy Gillmore, Holmen School District 

Who visits? 
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The Children’s Museum 
“plays well with others”  

 

Children’s museums offer an important social infrastructure 

in communities, intentionally and neutrally welcoming 

diversity of visitors, volunteers and partner organizations. 

In the year 2016 alone, the Children’s Museum has worked 

with over 50 other organizations, public and private, to 

serve our community. These positive partnerships include: 

 Chileda, La Crosse Autism Foundation and Children’s 

Museum staff worked together to create backpacks with 

adaptive materials to help children with autism and 

other sensory issues get the most out of their      

museum visits. 

 Gundersen Health System hosts the popular annual 

Teddy Bear Clinic at the Children’s Museum. 

 Students from local colleges and high schools volunteer 

at events and facilitate hands-on activities at the 

Museum throughout the school year. 

 The Museum has joined with The Parenting Place to 

offer PLAY Books with local discount offers. 

 The Coulee Region Humane Society, WKBT News 8,  

Citizens State Bank and the La Crosse Fire Department 

lead interactive programs for visiting school groups. 

 Mayo Clinic Health Care and the La Crosse Radio 

Group host the Best Baby Shower in Town at the 

Children’s Museum each year. 

 

If businesses drive the heartbeat of a local economy, 
arts and culture are its soul. As a result, organizations 
which advance culture and the arts are essential to 
cultivating a community that thrives.  
 

In our community, we are blessed with a robust arts and 
cultural scene, and The Children’s Museum plays a vital 
role in it. The Children’s Museum proactively cultivates 
curiosity, creativity, and innovation within the future 
leaders and decision-makers of this region. More, as 
members of the Chamber of Commerce, Explore La 
Crosse, and Downtown Mainstreet Inc., they serve as a 
key partner in the marketing and promotion of our region. 
And like any locally-operated entity, they contribute to   
our region’s economic bottom line in myriad ways: by 
supporting the livelihood of their employees’ families, 
attracting tourists and visitors from outside our region,  
and conducting their regular business operations. 
 

As a leader of a company which frequently recruits top 
talent, I know first-hand that any community dedicated to 
attracting new businesses and talent must focus first on 
creating a high quality of life. Successful communities,  
like ours, offer an abundance of opportunities to 
participate in and support the arts and culture scene. As 
the arts flourish, so do creativity and innovation—the fuel 
which drives our local, regional, and global economies. 
 

I am pleased to support the 
Children’s Museum in recognition   
of its value to our local families, our 
regional economy and the overall 
vitality of this great community in 
which we are blessed to live, work, 
and raise our families.  

 

- Donald Weber 

 

The Arts Mean Business 
 

Children’s museums celebrate play and creativity; provide activities that nurture family relationships; establish common 

ground in communities; collaborate with traditional educational and social service organizations and build creative 

communities that improve the quality of life. 
 

The Arts and Economic Prosperity in the City of La Crosse study, completed in 2012, provided reports how nonprofit   

arts and culture organizations and their audiences influence economic impact in La Crosse. Results showed that the 

nonprofit arts and culture organizations are a $3.3 million per year industry in the City of La Crosse-supporting 107 full-

time jobs, thousands of volunteer opportunities, and generating $289,000 in local and state government revenue. Spending 

by attendees of arts  and culture events in La Crosse totals $6.1 million. Additionally, non-resident attendees spent an 

average of 22% more than local residents, therefore art and cultural events prove to be a vital asset to tourism.  Nationally, 

as well as locally,  the arts mean business.  
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Silly Smart programs extend the learning & fun Sponsorship Opportunities Available 

Almost every weekend, the Museum offers something special for our guests in addition to the three floors of interactive 

exhibits.  Local college students lead interactive workshops on math or science, artists and entertainers share their time and 

talents with our guests, pet therapy dogs visit regularly...the list goes on and on. 

 

 
Weekly Programs: 

 Sparkling STEMS Tuesdays at 10:30 am. Introductory Science, Technology 

Engineering  & Mathematics (STEM) activities. 

 Little Learners Thursdays at 10:30 am. Stories, craft or game, and snack. 

 Wee Move Fridays at 10:30 am. Music and 

movement led by professionals from local dance 

studios. 

 

Night (out) at the Museum 
Parents get a night out on the town…Kids get a night out at the Museum! Hosted on one or 

two Friday evenings most months, this event includes supervised Museum exploration and 

light snack from 5:30-8:00 pm for ages 3-9 without an adult.  

 

 
Annual holiday events include Easter Egg-Stravaganza, BOO-Seum Halloween party, 

Milk & cookies with Santa, Happy Noon Year, as well as free admission for mothers, 

fathers and grandparents on their special annual days. 

 

 

Camp Curiosity Summer Day Camps 
Half-day camps are offered for ages 4-7 on themes like dinosaurs, art, science, cultures, 

healthy living, insects, heroes, dance and more. 
 

 

 

 
 
 
 
 
 
 

Scout Programming 
Throughout the year, the Children's Museum offers badge 

workshops and overnights for Girl and Boy Scouts.  

 
 
 

Annual Adult Recess 
Kids shouldn’t get to 

have all the fun!  Adults 

benefit from hands-on 

learning & play, too.  

 

 

 

“The Childrens Museum is an amazing 
place for grown-ups and kids alike. 
Nothing brings more smiles to our day 
than to wake up and announce it's a 
Children's Museum Day.  
 

I feel great about the learning and fun 
that will take place and always cherish 
the opportunity to slow down our busy 
lives and schedules and have fun 
together as a family. Every visit is an 
enriching experience.  
 

-Guest review 



 

 

 Earned 

 Donations 

 Endowment 

 Grants 

 Events 

 Other 

6% 

4% 

4% 

1% 

75% 

10% 

Annual Income Sources 

Earned Income 

10 

“In working with many non-profit organizations for over 14 years as a CPA and service 
provider, I have been extremely impressed with how the Museum has maintained their 
commitment to being responsible fiduciaries of philanthropic dollars.  Their ability to 
manage and offset expenses with earned income while continually providing a fun and 
exciting environment for children and adults without pressing donors continuously is to 
be commended.  The Children’s Museum of La Crosse has always displayed financial 
discipline by thoughtfully evaluating all options thoroughly before decisions are 
made.  It gives me great pleasure to work and play with an organization that always has 
the best interests of their consumers and donors in mind.” 

- Chris Blaylock, CPA, Wipfli LLP 
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8% 

9% 

9% 
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 Other 

 Building 

 Temp.Exhibits 

 Parties/Programs 

 Gift Shop 

3%
 3%

 

57% 

14% 

10% 

13% 

 Annual Operating Expenses 

The Children’s Museum earns 75 percent of the $521,500 

operating budget through admissions, memberships, field trips, 

parties, programs and gift shop revenue, surpassing the industry 

average of 60 percent.  The other 25 percent is raised through 

grants, special events and donations from generous businesses 

and individuals like you. 

The finance committee meets monthly to approve expenditures 

and look at ways of increasing earned income.  Every step is 

taken to assure the Museum is efficient and responsible with its 

finances.  We work with many companies who offer in-kind 

services or donations of equipment and supplies.   

We are also committed to remaining affordable and accessible 

to all.  The average cost per visitor is over $12.00, however, 

with generous support and careful management, our visitors pay 

only $7.00 per visit, many paying less with memberships or 

other discounts. 

The Budget 



 

 

1996 

What a year!  
 

A June La Crosse Tribune article about 

Anne’s idea for a local children’s 

museum generated community interest. 
 

A small group of women (Ellen 

Heinecke, Marilyn Ondell, Sally Cremer 

& Judy Bouffleur) embraced Anne’s 

idea and immediately started to help. 
 

 

The Charles and Marjorie Collins family give the Museum a home with the 

donation of the former Leath Furniture building in downtown La Crosse.  

1997 
 
A Ronald McDonald House 

Charities grant funded a van 

for a Museum on Wheels. 

2005 
 
New exhibits this year included the 

three-story tree, Bridges and the 

kid-sized Kwik-Trip. 

2011 
 
The first of five Big Muddy Runs 

raised $20,000 for the Museum, 

thanks to generous sponsors and 

adventurous participants.  

2013 
 
LOTS of new  

hands-on fun was added this 

year, including the Kid-Sized 

Citizens State Bank, Possibility 

Playground, and two traveling 

exhibits. 

2014 
 
Over 400 people visited the Museum at no 

cost to attend the 8th Annual Teddy Bear 

Clinic with Gundersen Health System. 

2010 
 
Donations from our 10th anniversary 

campaign supported several new 

exhibits, including Whoosh and the 

Dino Revolution maze. 

2009 
 
The Museum enjoyed and maintained 

a big attendance boost with the 

hosting of the “Grossology: The 

Impolite Science of the Human 

Body” exhibit as part of our 10th 

anniversary celebration. 

Memories in the Making 
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2002 
 
The Rubber Ducky River 

Race generated over  

$150,000 in the six years of 

this FUNdraising event. 

 1998 
 
After giving a generous gift in 1996 to get the 

Museum off and running, local philanthropist, 

Gertrude Salzer Gordon, kicked off the $2.6 

million capital campaign. She made a 

$500,000 gift and another $500,000 matching 

pledge, totaling $1 million.  

Opening Day: 
February 28, 1999 

 
Over 800 excited kids and adults 

visited the Museum on opening 

day...over 10,000 in the first 

month! Several original exhibits, 

like the fire truck, are still 

delighting guests today. 

2015 
  
Vendi Advertising helped us develop a new 

logo, slogan and website, hosted by Webteam. 
12 

2016 
We welcomed our one millionth visitor on August 30 with a 

very happy winner, great media coverage and much 

excitement about planning to serve the next million visitors! 
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Traveling Exhibit $300,000 Sponsorship Opportunity Available 

Renting traveling exhibits allows museums to offer new experiences for visitors without the capital cost and space 

commitments of permanent exhibits.  We have rented at least one a year since opening, focusing on many themes including 

cultural awareness, health, literacy, art and science. 

In 2009, to celebrate our tenth anniversary, we hosted “Grossology, the Impolite Science of the Human Body.”  It was 

complete with a burping character and animatronic Nigel Nose-it-all!  Our attendance numbers soared, and we retained many 

of the new visitors.  It was growth for our museum. 

Our dream to create our own traveling exhibit started five years ago when one of the traveling exhibits that arrived lacked in 

design and structure, the installation instructions were poor, the pieces of the exhibit were extremely large and hard to move, 

and the carts that it came on required offsite storage.  We knew we could do it better. 

Why create our own exhibit to rent out?   

1. It will offer something new for our visitors. We will use it in 

our Museum at the beginning and between rentals. 

2. It will generate revenue from renting the exhibit to other 

museums. Total production costs and marketing materials are 

estimated at $300,000 for a 1500 square foot exhibit with 6-7 

interactive stations.  The increase in revenue to the Museum is 

estimated to net $75,000-$100,000 per year.   

3. Ours can be the exhibit that helps another museum attract and 

retain visitors, like our experience with the Grossology 

exhibit years ago. We can help the industry grow. 

 

A UW-La Crosse marketing class took our idea 

on as a class project, and they spent weeks 

pouring over budgets, business plans and 

marketing ideas for a traveling exhibit.   

 

We met with an exhibit designer and came up with Five Yellow 

Boxes (working title), an exhibit about how things work that 

will allow children to make their own creations.  For ease of 

installation and storage, the exhibit shipping boxes will become 

part of the exhibit, with components and interactive pieces 

connecting to the sides and top of the boxes.   

We will be excited and proud to have a traveling exhibit that 

takes the Children’s Museum to the next level.   

By sponsoring Five Yellow Boxes, you will be a part of the 

museum’s growth and you will be helping to educate and 

inspire children in this community and all over the country. 

 

 

Children’s Museum boosts revenue 

with exhibit-building business 
 

Since 2005, Milwaukee’s Betty Brinn Children’s 

Museum has  increased its revenue stream by building 

kid-friendly, interactive exhibits and selling or renting 

them to museums, libraries and science centers 

throughout North America. 
 

The museum’s exhibit-building business is projected to 

pull in roughly $665,000 this year. This number 

represents 36 percent of its total earned income. 
 

- Excerpt from Milwaukee BizTimes, August 2016 

The U.S. is falling behind the rest of the world in 
science and technology.  This exhibit will include 
a variety of S.T.E.A.M. (Science, Technology, 
Engineering, Art and Mathematics) activities to 
help make a difference.   



 

 

When kids climb,  
they stretch their physical and mental 
capabilities in innovative ways and enrich 

their overall lives through strengthened 
confidence and courage.  

“My experiences at the Children's Museum of La Crosse have made it into our family 
memory books/photo albums...literally! It is a place that provides more than just learning 
and fun for the kids. It provides an opportunity for family and friends to really connect and 
grow together. I cherish these memories and look forward to many more!” 

- Renee R. (Museum Member) 
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New Climbing Structure $350,000 Naming Opportunity Available 

When the Museum opened, our 28’ Mt. LeKid was one of the only climbing walls in our area.  Now, a climbing 

wall is part of several local facilities.  

Mt. LeKid’s limitations include the fact that only two users, over age 4, can enjoy it at a time, and the wall requires 

extra staff.  We currently staff it on weekends during the school year and daily during the summer. Our increased 

attendance over the years has made it harder to let our visitors enjoy the wall without having to wait in a long line. 

A new, enclosed climbing structure will allow visitors of all ages to share this 

safe adventure together, year round. In addition to being safe, durable and fun, 

the new climbing exhibit will also be an aesthetically striking, artistic 

structure, visible from outside and from all levels of the Museum. 

The  type of climbing structure we want to install will be custom-designed and 

fabricated for our facility by a company that specializes in this type of exhibit 

and is known for safe, durable and beautiful exhibits. We have had preliminary 

discussions with Luckey Climbers and Toboggan Design.  

 

Our new climber will be one-of-a-kind: part awesome art, 

part exciting jungle gym!  

Our new climbing structure will be 
uniquely created for our space but 
similar to this one by Luckey 
Climbers: a visually elegant 
structure that encourages physical 
activity and imaginative play. 
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New exhibits  
There are small, stand-alone interactive exhibits available for purchase which would make 

attractive and popular additions to our Museum and can be moved on and off the floor between 

traveling exhibits.   

 One exhibit on our wish list is a giant Lite Brite, much like the toy that many of us remember 

from our childhoods.  

 Countless hours were put into building our own giant pin screen before the Museum opened. 

It has been pushed on and paddled into disrepair. A new pin screen can be purchased, fully 

assembled, in colors to match the rest of the Museum. 

 We aren’t a traditional museum, but we have a good story to tell about how the Children’s 

Museum came to be what it is today. We have long wanted to install a large timeline on the 

Museum wall, including memorabilia in acrylic boxes. 

 Block building promotes creativity and teamwork, while offering playful S.T.E.A.M. learning. 

The Rigamajig building sets are highly recommended by other children’s museums. 

 Adding an interactive guest book software & kiosk will allow visitors to easily provide input 

about their Museum experience. 

 Install attractive, coordinated seating throughout the exhibit areas. 

 Incorporating a “Bye Bye” button, with silly sounds, near the exit will make leaving as fun 

as arriving. 

New and Refurbished Exhibits $305,000 Sponsorship Opportunities Available 

Interactive and engaging exhibits are the “heart” of a children’s museum.  For a 

city our size, we have a very large museum building, with plenty of space to keep 

filled with fun, hands-on learning opportunities. 

The heavy use of over a million visitors (that’s over two million hands!) means 

lots of wear and tear. Some favorite exhibits need tender loving care to remain in 

good working order.  

One of our most popular exhibits, “Whoosh!”, allows visitors to send scarves 

whooshing through clear tubes to come out one of several openings and flutter 

down to be caught and sent through again. Not only is this lots of fun, but there 

are scientific discoveries in play here! These tubes also attract dust that sticks like 

glue to the inside. After seven years, these tubes need to be replaced. 

More on our exhibit renovation “Wish List” 

EyePlay 

 New games 

 

Me & My Shadow 

 New carpeting 

 New phosphorescent vinyl on wall and new timer 

 

Wiggles & Giggles Toddler Area 

 Puppet theater 

 Toddler house/climber 

Kid-Sized Kwik Trip 

 Interactive cash register and counter 

 

Mighty Mississippi River 

 New pumps and filters  

 Beaver dam area and other interactives 

 

My Story, by Me Interactive Story Book 

 New words and images for our big story book 

 

Exhibits 
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Museum Play Sparks Career Interest 
 

When Nolan Bouffleur visited the Gertrude Salzer 

Gordon Children’s Museum as a young child, he was 

fascinated by the fire truck.  
 

 

“I have always loved the Children’s 
Museum!  I remember pretending to 
be a firefighter on the fire engine 
exhibit when I was little, and I still 
want to be a firefighter.” 

 

- Nolan, age 13 

An outdoor, 2nd floor expansion will literally take the  
Museum to the “next level”. This sketch is of another space 
but is similar to what we have in mind. 

Rooftop Play Patio $400,000 Naming Opportunity Available 

 Unstructured outdoor activities have declined by 50% over the past generation. 

 40% of U.S. elementary schools have eliminated, reduced or are considering the 
demise of recess. 

 Over 80% of children under age 2 and over 60% of kids aged 2 to 5 do not have 
access to daily outdoor play. 

 

Outdoor play activates a different type of learning and playfulness currently not available at the Museum.  There is no 

second story above the theater at the rear of the Museum, so this space offers approximately 1400 square feet for 

expansion.  The addition of an outdoor play patio will add a new and exciting dimension to the hands-on play 

experiences and will allow the Museum to expand after-hours programming and revenue.  

 

 

The entrance to the rooftop play patio will be through a 

new doorway at the rear of the 2nd floor. Access will be 

included with Museum admission during regular hours, 

weather permitting.  This space will offer additional 

capacity and the opportunity for seasonal and nature-

based programming. It can also be rented out for 

corporate and private gatherings, generating additional 

revenue.  

 

This addition will include installation of decking over 

existing roof surface and safe railing (only needed on 

one side, since the other two sides connect to adjacent 

buildings); and some small, interactive components, 

which may include gardening, water painting, nature 

themed music and more.  Our goal is to make this space 

a multi-purpose area.   
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The new façade will prominently feature the Museum’s new 

logo and brand, and will ensure that the Museum is 

welcoming and attention-grabbing with a pleasant and 

professional “curb appeal.”  The entire exterior of the 

building will be pressure-washed and patched, and new 

lighting will be installed. A new exterior will present a fresh 

and fun first impression, preparing visitors for more delights 

waiting inside. 

. 

Exterior Facelift $65,000 

Facility Upgrades $330,000 
Age and over a million visitors can be hard on a building! 
 

Needed improvements include, but are not limited to:  

 New 95% efficient boilers 

 Carpet in theater and administrative area  

 HVAC upgrades 

 Energy efficient lighting 

 Staff restroom renovation 

 Admissions area & coat closet renovation to increase 

efficiency and be more appealing to visitors 

 Tables and chairs for after-hours events 

 Ceiling tiles in entry vestibule  

 Paint walls 

We value our local businesses, and pledge to use local 

contractors and suppliers when possible. 

 

Funded in part 

Amanda Weaver and her three children were excited to visit the Children’s 

Museum on August 30 for a special outing before starting school. Much to 

their surprise, they were showered with confetti, media attention and prizes 

as the Museum’s one millionth visitor. 
 

The family had recently moved back to the area after being gone for 

several years.  The girls started 2nd and 3rd grade at Westby Elementary 

School as celebrities after they were featured on television and in the 

newspaper. The family used one of their prizes, a private party, to invite 

all 120 of their classmates for a field trip and pizza lunch at the Museum. 
 

“I can’t begin to describe how special they felt— it 
made a new school feel not as scary. They are 
constantly talking about the museum, and they 
have a list of new friends they want to take there 
soon. Thank you!”    - Amanda Weaver  
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Endowment $200,000 Naming Opportunities Available 

We are committed to welcoming all, regardless of income. Over 10% of our annual visitors are welcomed at no cost or at 

significant discounts. Some, but not all, of the cost of this access is supported by annual disbursements from our ACCESS 

endowment fund at the La Crosse Community Foundation, established by Sue and Charles Gelatt when the Museum opened. 

Adding to this fund will allow us to better meet the needs of economically disadvantaged families. 

The Museum is fortunate to have two other endowment funds: Bequests from Bruce Staples and Evelyn and Amil Bach 

were each set up as endowments. Disbursements from these two funds, totaling $25,000-$30,000 per year, are used for 

exhibits, programming and operating expenses. 

“The Museum has always been a terrific 
asset to the community. Now that we’re 
grandparents, we appreciate even more 
how special it is.”    

- Mike & Tami Hutson 
 

Mike Hutson has been a Children’s Museum 

volunteer since 1999, serving on the Board of 

Directors for six years (one as President) and 

currently on the Operations & Finance Committee. 
 

In 2016 he was named the Museum’s 2nd Emeritus 

Board member in recognition of his outstanding 

service and support. 
 

Mike and Tami have 

also been long-time 

donors to the Museum, 

and now they have 

grandchildren which 

offers a whole new 

Museum connection. 
 

As a business man and donor, Mike appreciates the 

conscientious dedication that the Museum staff and 

board give to planning and expenditures, while still 

offering a top-notch experience for visitors. 

Technology Upgrades $25,000 
Sponsorship Opportunities Available 

 Laptops with projectors for theater and conference 

room 

 Replacement computers for administrative offices 

 High-capacity paper shredder 

 Update Museum software and back-up system 

 T-shirt press and supplies 

 

 

Programs $50,000 
Sponsorship Opportunities Available 

 Free First Field Trips for local kindergarten classes 

 Weekly preschool programs 

 Theater performances 

 Holiday events 

 Summer camp scholarships for economically 

disadvantaged families 

 Adult Recess 

Donor support allows the Museum to welcome all . . .  
 

“Visiting the Children’s Museum with my children while we 
were staying in a local shelter felt like taking them to 
Disney World! The free passes I received allowed us to 
share a safe, positive experience when the rest of our lives 
were scary and uncertain. Thank you so much!”  

- Anonymous 
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Welcoming our 1 millionth visitor was a very exciting milestone!   

Now is the time to PLAY it Forward and prepare for the next million!   

Are you with us? 

Donor Recognition 
 
All contributions of $500 or more to the PLAY It Forward 

campaign will be recognized in text on a colored band around 

the column near the admissions area of the museum, unless the 

donor wishes to remain anonymous.  

 

Donors will have the opportunity to identify how they wish their 

names to be listed prior to installation.  

 

This recognition will remain in the Children’s Museum for a 

minimum of five years.  

 

All gifts that are not given anonymously will be publicly 

acknowledged during the course of the campaign without 

identification of amounts.  

 

Memory Makers  $100,000+ 
 
 

Creators Club $50,000 to 
 $99,999 

 

League of Learners $25,000 to 
$49,999 

 
Giggle Guild $10,000 to 

$24,999 
 
Brain Builders $5000 to 

$9,999 
 
 
Playful Partners $1,000 to 

  $4,999 
 
 
 

Friends of Fun $500 to $999 

A gift that keeps on giving . . . 
Charles and Marjorie Collins donated the former Leath 

Furniture building in 1996 as the home for the Children's 

Museum of La Crosse.  It has welcomed over one million 

visitors to downtown La Crosse and will continue to be a 

special destination for families for many years to come. 

"We shared our hopes and dreams for a children’s museum 

in downtown La Crosse with Charles and Marjorie. They 

shared the vision and dream and handed us the keys," 

Anne Snow said of the Collins' gift. "This special gift made 

the dream a reality." 
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Naming Opportunities 
Children’s Museum representatives and donors will work together on a 
recognition plan, based on the Museum’s naming policy. 

Gift Amount 

Rooftop Play Patio $400,000 

Design and Creation of Children’s Museum Traveling Exhibit $300,000 

New Climbing Exhibit                                                                  FUNDED $350,000 

Endowment fund $200,000 

Facility & Technology Upgrades  
  without naming or sponsorship opportunities                        FUNDED 

$165,000 

Exhibit/Equipment Sponsorship Opportunities 
To be recognized by a sign near or on the exhibit/item,.  

Gift Amount 

Conference Room $100,000 

Exterior Facelift                                                                              FUNDED $65,000 
Mighty Mississippi exhibit upgrades                    PARTIALLY FUNDED $50,000 

EyePlay Exhibit with new activities                      PARTIALLY FUNDED $50,000 

Program Room $40,000 

New giant pin screen $25,000 

Interactive cash register                                                             FUNDED $25,000 

Refurbish Whoosh exhibit                                                          FUNDED $20,000 

Toddler structure for Wiggles & Giggles area $15,000 

Me & My Shadow upgrades                                                        FUNDED $10,000 

Giant Lite Brite                                                                               FUNDED $10,000 

Raceways ramp set FUNDED  /  Rigamajig building set  $10,000 each 

Re-furbish Me & My Story exhibit $10,000 

Seating Areas on Rooftop (3) $8,000 each 

Puppet theater for Wiggles & Giggles area $7,500 

Museum timeline on wall $7,500 

3 years support of Interactive guest book kiosk $6,000 

Wee Note musical instruments (3) $5,000 each 

Benches (6) in exhibit areas $5,000 each 

Bye Bye Button $5,000 

Programming Sponsorship Opportunities 
To be recognized in written promotion for the length of the 
sponsorship.  

Gift Amount 

1 year of free kindergarten field trips for surrounding schools $10,000 

3 year support of holiday and theater programming $9,000 

3 year support of Adult Recess  $9,000 

1 year sponsorship of monthly e-news to 5,000+ email addresses $7,500 

3 year support of summer camp scholarships $7,000 

3 year support of annual Member-only events $5,000 

1 year support of weekly preschool programming $2,500 



 

 

We want your involvement in the PLAY it Forward campaign to be as simple as 
possible . . . fun, even! 
 
If you have any questions about the Children’s Museum of La Crosse or the PLAY it Forward campaign, feel 

free to contact Executive Director, Anne Snow, at 608-784-2652 x223 or anne@funmuseum.org. 

 

 
Make your tax-deductible gift or pledge, payable over one to three 

years, in your choice of ways: 

 Complete and return a pledge form, available from Museum staff or a 

campaign volunteer.  

 Make your secure gift online at www.funmuseum.org/playitforward. 

 Call Anne Snow at 608-784-2652 x 223 and let her know that you want 

to PLAY it Forward. 

 If a campaign volunteer contacts you to schedule an appointment  to 

discuss the Children’s Museum and this campaign, please say “Yes!” 

 

Your donation can be 

fulfilled by cash, check,  

bank transfer, or credit card 

(MasterCard, VISA or Discover). 

 

Proceeds from sales of commodities or 

appreciated property, as well as stock 

transfers, are also welcome. Stocks will 

be sold immediately upon transfer.  

 

Donors are advised to consult 

with their financial advisors 

before making these types 

 of gifts. 

Are you ready to PLAY it Forward?   
 

Your gift of any amount will make a difference now and 

for generations to come. 

“The level of respect and care for the children of the community is 
second to none. I have witnessed the staff and board members go 
over and above to meet the needs of the children and families they 
serve.  
 

And serve is the word. They serve with their programs and exhibits. 
They serve by the way they make sure everyone can play. They 
serve by engaging and providing for the community at large.  
 

I wish more programs would mirror the concept and mission that the 
Children's Museum has developed. Bravo!” 

- Guest review 
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We had a blast!  Keep it up! 

So much fun!  Can’t wait to visit again! 

I never want to leave!  I love it here. 

A “must” stop when visiting Grandma & Grandpa. 

Fun! Fun! Fun! 

Best Children’s Museum I’ve ever visited. Awesome! 

It’s been a blessing since it started. 

Lots of fun; even the adults. 

We love you! 

Outstanding Museum & staff!! 

Awesome – great interaction. 

Great fun for kids and adults! (Great Staff). 

Wonderful, wonderful, wonderful! 

What a great time our kids had…no tears until we 
said only 15 minutes more to go! 

My 2 ½ year old loved it!  Wish I could see her smile 
every day like that. 

What a wonderful place to play. 

Today we had 56 students here and they loved it. 

What a fantastic place to play and learn. 

I get to be a kid again! 

Wonderful! Excellent, creative exhibits. 

Organized, neat play spaces in very corner. 

We are all “kids” here. 

Great place for little hands and minds. 

Best I’ve been to so far.  Excellent! 

A great museum.  Easily rivals museums in larger 
cities.  We had a blast. 

We need more time to experience everything.  
Perfect Grandparent-Grandchild place. 

Wow! Wish every community could have such a 
great place! Loved it. 

Great way to spend quality family time for all of us! 

This is a wonderful place for children to learn and 
explore new things.  

Filled with creativity and magic. Go as often as 
possible, you'll be glad you did. Memories and good 
times await you and your family!  

What our guests have to say: 

Your support makes this possible! 



 

 

207 5th Avenue South 
La Crosse, WI 54601 
608  784  2652 
www.funmuseum.org 
www.facebook.com/funmuseum 


